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WHAT IS MARKETING? 

 

Marketing is the science and art of 

exploring, creating, and delivering value 

to meet the needs of a profitable target 

market. Marketing identifies unmet needs 

and desires. It defines, measures, and 

quantifies the size of the identified market 

and the potential for profit. 

                       

 Philip Kotler - Marketing Management 

 

In English, market means market and marketing can 

be translated as marketing, a study of the causes, 

objectives and results that are generated through the 

different ways we deal with the market. 

 

According to the American Marketing Association, the 

definition of the term is: "Marketing is an activity, set of 

institutions and processes to create, communicate, 

deliver and exchange offers that have value to 

consumers, customers, partners and society in 

general." 

 

That is, Marketing is a series of strategies, techniques 

and practices that have the main objective of adding 

value to certain brands or products in order to 

attribute greater importance to a certain target 

audience, consumers. 



6 
 

 

If you believe that Marketing has only the goal to sell 

something. 

 

This concept goes deep into everything that involves 

this process, as well as the production, logistics, 

marketing and after-sales of the product / service. 

 

ORIGIN OF MARKETING 

 

As much as it is a relatively new field of research and 

knowledge, marketing is present in our lives for a very, 

very long time. 

 

Most scholars argue that marketing as we know it 

originated in the early 1900s, but the very definition of 

the concept says that "... marketing involves the 

identification and satisfaction of human and social 

needs." 

 

Well, we all have needs and humanity has them well 

before 1900, right? According to scholars, transactions 

have evolved from antiquity to the nineteenth century, 

taking the form we know today. 

 

Marketing as a field of study appeared as competition 

between companies began to fester and marketers 

began to create theories about how to attract their 

audience and increase their sales. 
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The thought at the time was "selling at any cost." 

 

This idea began to gain more force near the end of 

World War II, in 1945, when the US was recovering from 

an economic crisis and the industries needed to sell 

more, at any cost. 

 

The word marketing is derived from the Latin 

"mercare", which refers to the act of marketing in 

Ancient Rome. Soon, it became the symbol of 

increasing efforts to increase sales. 

 

Well, to speak the truth, at the beginning of all 

marketing tactics were based on lies and tricks to 

deceive the consumer. 

 

MARKETING TOOL ADOPTED BY UNILOGOS 

 

Digital marketing 

 

One of the most current aspects of Marketing that has 

as its main channel of action the digital medium. 

 

Digital Marketing is the set of activities that a company 

(or person) executes online with the purpose of 

attracting new business, creating relationships and 

developing a brand identity. Among its main strategies 

are SEO, Inbound Marketing and Content Marketing. 
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ETHICS IN MARKETING ADOPTED BY UNILOGOS 

 

Ethics in Marketing (MS) encompasses the application 

of ethical considerations in the actions and moral 

dilemmas of marketers (SMITH and QUELCH, 1993). 

Consistent with this definition, Gaski (1999) suggests 

that EM investigates standards of conduct and 

judgments morals applied in marketing practice or 

moral systems / codes present in the field of marketing. 

Finally, Laczniak and Murphy (1993) define MS as the 

moral standards that are applied to marketing 

decisions, behaviors, and institutions. In the impetus to 

clarify the intricacies of these concepts of MS, it is 

necessary to understand the distinction between 

ethics and morals in marketing literature. Ethics 

denotes "way of being" or "character" in relation to the 

way of life also acquired or conquered by the 

relational partners, but is associated with the morality 

incorporated in the practices and institutions of the 

relationship, providing consensual criteria for the brand 

and consumer to distinguish between good and evil, 

between fair and unfair, between right and wrong 

(SMITH and QUELCH, 1993; 

 

GASKI, 1999; HUNT and VITELL, 1986). In this sense, 

ethics is a normative discipline [theory] that aims to 

explain, clarify or investigate in marketing relationships 

(eg, brand-consumer relationship), principles, rules and 
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values that should regulate the action of partners, in 

view of their harmony, aiming to elaborate the 

corresponding concepts with the function of 

indicating the best behavior from the moral point of 

view. 

(ROBIN and REIDENBACH, 1987). Morality means 

etymologically custom, in the sense of a set of norms or 

rules acquired by habit, thus corresponding to the 

events of daily life that relate to the subjective 

conduct of the partners. Morality is the system of 

values and principles, the prescriptions allowed, norms 

(endowed with a historical and social character) that 

the brand and consumer regulate throughout their 

relationship through mutual interactions (see Hunt and 

Vitel, 1986; et al., 2003). 

 

BASIC RULES FOR PARTNERS AND COLLABORATORS 

 

1. Before making a publication observe if it meets the 

standards established by UNILOGOS 

2. All that is informed in the advertisement must be 

what can be fulfilled 

3. There is a very close relationship between the 

Contract for the Provision of Educational Services and 

Propaganda, one should not promise something that 

can not be fulfilled 
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4. No word or obscene figure should be part of an 

advertisement, anyone who would tell that rule will be 

fired immediately or the partner will have his contract 

terminated 

5. The offer must be clear, can not use subliminal 

message that brings subjective interpretations 

6. Our advertising should be completely objective 

7. No offense is allowed in advertisements, either to a 

student, co-worker or competitor 

8. All advertisements should be sent to the legal 

department by email: juridico@unilogos.education to 

have a simple opinion about its legality 

9. We exclusively adopt Digital Marketing, any and all 

digital media may be used. 

10. In an exceptional way, the media can be used in 

magazines or newspapers, such as advertising 

content. 

 

USE OF LOGOMARCA AND UNILOGOS COATING 

 

The use of the UNILOGOS Logo and Coat of Arms is 

strictly controlled, the student or partners can not use 

the visual identity of the Institution without prior 

authorization. 

mailto:juridico@unilogos.education
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In his curriculum the Student can mention the University 

for being enrolled or having studied, but can not 

include the logo and Coat of Arms. 

 

Both images are registered in Safe Creative and its use 

is controlled. 

 

PROCESS AND NOTIFICATION OF UNDUE USE OF MARK 

OR ADVERTISING 

 

The Notification Process: 

 

1. Three (3) warnings are sent requesting the removal 

of advertising that violates the code of ethics, anti-

corruption code, internal regulations or educational 

legislation. 

2. If the advertisement is withdrawn the procedure 

closes 

3. If the advertisement is not withdrawn, the Legal 

Department enters the scene by sending a Notice of 

Extra Judicial Process 

4. If the Notification is fulfilled, the procedure closes. 

5. If the Notification is not answered, the Legal 

Department files a lawsuit requesting an Obligation to 

Do, Not to do with a Request for a Legal Proceeding, 

forcing the removal of irregular advertisement 

6. If the error is committed by a collaborator he 

receives a written warning 



12 
 

7. If the employee makes a similar mistake for 3 (three) 

times, with 3 (three) warnings, he is dismissed for just 

cause. 

 

 

COURSE OF USE OF MARKETING AND CODE OF ETHICS 

IN MARKETING 

 

All employees and partners when entering UNILOGOS 

undergo a Marketing training, this training includes the 

study of the following modules: 

 

1. Fundamentals and Marketing Management 

2. The four P's (Market Research, Advertising, Promotion 

and Price) 

3. Human Capital Management 

4. Management and Strategic Planning: Use of BSC 

5. Business Communication: Oral and Written 

Expression 

6. Strategic Management and Marketing Practices 

7. Conflict Management and the Negotiation Process 

8. Methods and Research Techniques 

 

The training is free and compulsory, it comprises a 

course in EAD format with evaluation. 
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ART OR ADVERTISING APPROVAL PROCESS 
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